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Consumer Trends: Technomic Releases State of
the Adult Beverage Industry
CHICAGO (PRNewswire) — Declines in beer, the continued premiumization and price
inflation across the industry is resulting in dollar increases and volume declines,
according to Technomic’s just-released Special Trends in Adult Beverage Report:
2014 State of the Industry [1]. Per capita consumption, volume and dollars rose for
spirits and wine, while beer declined in per capita consumption and volume, and
achieved a modest dollar gain.
Quickly evolving dynamics within each industry are prompting increased
competition between the three for consumer occasions and dollars. “The market
slowed overall in 2013 and shifting dynamics is the story in spirits, wine and beer,”
says Eric Schmidt, Director of Research at Technomic. “These trends will continue in
2014, which promises to be a challenging but exciting year for the adult beverage
industry.”
“The combination of rapidly changing consumer taste preferences and a sluggish
economy is creating ever more intense competition for adult beverage occasions,”
observes Donna Hood Crecca, Senior Director at Technomic. “And today’s
consumers – especially Millennials – have a broad drink portfolio that involves drink
spirits, wine and beer, with flavor and occasion as key factors in the what-to-drink
decision. Never before has the battle for share of glass been so intense.”
Total adult beverage volume declined 0.9 percent to 7.6 billion gallons in 2013,
while dollars grew to $204.2 billion, a 1.7 percent increase. Looking at the specific
categories, some game-changing trends are evident:

A first in decades: Whiskey categories collectively outperformed nonwhiskey categories. Accelerated growth in American whiskey, coupled with
increases in Irish whiskey and single malt Scotch, propelled whiskey to a 2.9
percent increase. Non-whiskey categories collectively grew 0.7 percent; the
white spirits segment’s softening was driven by a significant slowdown in
vodka’s momentum. “This is significant – brown spirits outperforming white
spirits indicates a major shift in the American palate,” Crecca observes.
Beer evolution continues: Domestics struggle while craft and imports grow.
Both mainstream domestic and light beer declined (-2.4 and -3.5 percent,
respectively), while craft and imported beer grew. Coming off several years
of double-digit increases, craft beer achieved a 9.6 percent increase.
Imported beer grew 2.0 percent, with significant momentum coming from
Mexican imports. “Beer industry dynamics continue to evolve, with flavorseeking consumers migrating to products, styles and categories that deliver
more complex or unique experiences,” says Crecca.
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Wine growth slowed, and domestic table wine dominated the market. The
wine industry’s 1.6 percent volume increase was the slowest in four years,
but the industry’s share of total adult beverage rose slightly to 10.9 percent.
Domestic table wine outperformed imported table wine and maintained its
majority share of market (68.0 percent). Champagne and sparkling wine was
the fastest-growing wine category. “While sweet wines such as Moscato
continued to trend, we’re seeing signs of a move back toward traditional
varietals and styles,” says Crecca.
The 2014 State of the Industry Report [2] is part of Technomic's Trends in Adult
Beverage series [3], and provides a first look at in-depth national volume and sales
information on spirits, wine and beer categories, leading brands and companies, as
well as the consumer economic indicators influencing the industry, all presented
with expert analysis and forecasting.

Source URL (retrieved on 01/30/2015 - 5:07am):
http://www.foodmanufacturing.com/news/2014/03/consumer-trends-technomicreleases-state-adult-beverage-industry
Links:
[1] http://cp.mcafee.com/d/FZsS73gs76QmjhOMUOUMYUrKrhKO-qemkTS4jqdSnPhO
OC-Y-rhKOejuud7aoUSztAs-CztYQsCOtjPOT4_xiNfU0Hk3eMDF7RvgBLbCZgcX2uAvlZ
2mYKrvIUeKCO_R-hKMyqenQ-LsKyYOeV5-X2bB-mKzp5dmWqvaxVZicHs3jrVJeVK_8K
6zBV55BeXNKVI07fX4UllBrFGTLO-hM4zgJ41gC6gi99Dzg2Li5MCGcs4jsEeR1k_IjxlmlK
CHu_bCQnShO9Io9OtDgQgiwq89A_d46EdDPd413PfNQzVEwlS9nVCy2Aycdfd42Jo-q8
9gDYauq85RLDasGMd44E6y1eWb01Cy1Sk4a6y04_oD2GIH6y0Kq81LoS9Cy15c0Ph0
Dt5wSzsQsCU4rh
[2] http://cp.mcafee.com/d/1jWVIidEICzBxNBNxVMTsSztBYQsIFLI8CQrILCzBBdZVYSzt
AsCYYqekNNJ6X8VZd6XVEVdAWDDBK9_2ByvM1mE6txfifG-xbundWwpS4Z8-HW4JVs
S_pMttdB_HYztx4QsLFZuVt5VAtObZS4nbYJt6OaqJQQ-l3PWApmU6CT3qtPt-hsd7bOab
atTztPo0evS9MGHaTjlLvBYzwAUO0HOEI91ozHzMumaGz84s4jsEeR1k_IjxlmlKCHu_bC
QnShO9Io9OtDgQgiwq89A_d46EdDPd413PfNQzVEwlS9nVCy2Aycdfd42Jo-q89gDYau
q85RLDasGMd44E6y1eWb01Cy1Sk4a6y04_oD2GIH6y0Kq81LoS9Cy15c0Ph0Dt5wSz
sQsCTNbn
[3] http://cp.mcafee.com/d/k-Kr3x0idEICzBxNBNxVMTsSztBYQsIFLI8CQrILCzBBdZVY
SztAsCYYqekNNJ6X8VZd6XVEVdAWDDBK9_2ByvM1mE6txfifG-xbundWwpS4Z8-HW4J
VsS_pMttdB_HYztx4QsLFZuVt5VAtObZS4nbYJt6OaqJQQ-l3PWApmU6CNNJeVK_8K6zB
V55BeXNKVI07fX4UllBrFGTLO-hMbm5TwYpp2Mo0CJwY93gwcP1D04dOwXk5j-Ne5lp
mWqJXYKrhvp78CNwD9St3h1a1EwCjYQgqwSvcQg4fc_7ifCy1noBvCq8ai8MQYQgaRz
VEwB2vMFVEwnm-sFOH0Qgiwq84XEI06q87pggEq80jZysaGOIq82VEw6ZzoCq84kM3
d42tQm3qdPhOre0UrOWpA

Page 2 of 2

