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Consumer Trends: Healthy Beverage Trends
LAS VEGAS, Nev. (Healthy Beverage Expo) — What's the future of the beverage
industry? According to Healthy Beverage Expo [1], the future is nutritious and
functional beverages made from high quality ingredients and pure water, marked
by an undeniable accountability for the effects of processing, packaging and
distribution. And Supermarket Guru Phil Lempert, the 2013 Healthy Beverage Expo
keynote presenter, agrees.
"2013 is going to be a very interesting year for beverages, especially healthy
beverages," says Lempert, who's preparing his presentation for Healthy Beverage
Expo, June 7-9 at the Las Vegas Convention Center, Las Vegas, Nev. The event is colocated with World Tea Expo, the most prominent event for the tea industry. Details
and registration are available at www.HealthyBeverageExpo.com [1] and
www.WorldTeaExpo.com [2].
"The beverage industry is going to heat up," notes Lempert, an expert analyst on
consumer behavior, marketing trends, new products and the changing retail
landscape. "We've seen a war against unhealthy, high-calorie, sugary beverages
and over consumption, starting with New York's size regulation and Coca Cola's
advertising about obesity factors. Now, consumers are going to want to understand
what makes a beverage healthy, and they're going to want a variety of healthy
options at their supermarket. Without a doubt, beverage manufacturers of all kinds
need to prepare for certain change, as we're entering a realm that may not be
comfortable for antiquated beverage businesses."
As a result, Healthy Beverage Expo and The Supermarket Guru plan to survey the
SupermarketGuru.com Consumer Panel on beverage consumption habits,
preferences, knowledge of healthy beverages and what's most important to them,
among other areas. The results of the study — along with Lempert's keen insights
on the state of beverages, healthy beverage opportunities and the future — are
scheduled to be revealed during the Healthy Beverage Expo keynote session, June 7
at 3 p.m. The session is also open to attendees of World Tea Expo, which is ideally
co-located with Healthy Beverage Expo, as tea is one of the healthiest beverages
next to water.
"The future is huge for healthy beverages," says Lempert. "I anticipate more
demand for healthy beverages and a very interesting product development cycle in
the near future. Now is a critical time for the industry to delve into this segment.
Indeed, recent news and attacks on unhealthy beverages and sodas has not
changed behavior. So we need to get back to the basics and communicate and
educate consumers; help customers understand the definition of a healthy
beverage; make them aware of the healthy beverage options on the shelf; and
promote the benefits of these types of drinks. And rather than trying to glamourize
products, manufacturers need to emphasize the simple facts and ingredients of
their beverages. In tandem, we need to keep evolving our healthy beverages in
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terms of taste. Because as we all know; if it doesn't taste good --- even if it's healthy
--- consumers won't buy into it. Taste is No. 1."
In addition to being the keynote presenter, Lempert is on the advisory board of
Healthy Beverage Expo, which focuses on numerous types of drinks, including:
bottled water, dairy, juice drinks, sports and nutritional beverages, herbal extracts
and other alternative products that are beneficial for consumers.
A distinguished author and speaker, Lempert is well known as The Supermarket
Guru (www.SupermarketGuru.com [3]), alerting customers and business leaders of
impending corporate and consumer trends, empowering them to make educated
purchasing and marketing decisions. He is also recognized as the food trends editor
and correspondent for NBC News' Today Show, where he reports on consumer
trends, food safety, money-saving tips and new products.
At Healthy Beverage Expo, Lempert joins hundreds of industry leaders, vendors and
thought-provoking experts in conversations and educational sessions — all
dedicated to the latest trends, products and developing the healthy beverage
market.
Along with Lempert, Healthy Beverage Expo attendees can preview and compare an
extensive range of beverages, explore newly launched products, source vendors,
participate in exclusive taste-test competitions, hear from top imbibe experts,
establish key relationships and evaluate opportunities to capitalize on this fastgrowing segment.
Delegates include beverage buyers, distributors and retailers, as well as food
service professionals, independent merchants, product developers, health
practitioners, dieticians, scientists and other decision makers.
Visit www.HealthyBeverageExpo.com [1] to register.
About World Tea Media
World Tea Media, a division of F+W Media, Inc., is an integrated media company
dedicated to providing business solutions to the global beverage industry. Events
include the new Healthy Beverage Expo [1], the annual World Tea Expo [2], the
most prominent event for the industry, and World Tea East [4], the regional event
for the northeast, mid-Atlantic and southeast United States. World Tea Media also
produces the North American Tea Championship [5] and World Tea News [6]. The
North American Tea Championship is the only professional and independent
competition that distinguishes the highest quality and best tasting teas
commercially available in the North American marketplace. World Tea News is an
online portal that offers in-depth news, features and business insight for the global
tea industry. World Tea Media is headquartered in Las Vegas, Nev.
About F+W Media, Inc.
F+W Media [7] is a community-focused, content creator and marketer of products
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and services for enthusiasts. The Company offers a diversified portfolio of books,
ebooks, magazines, events, competitions, ecommerce, education, video and more.
The Company serves 20 different markets, including writing, fine art, genealogy,
antiques and collectibles, design, outdoors and horticulture. Its growing portfolio
includes print and online properties, free and for-fee subscription sites, educational
programs, competitions and events. www.FWMedia.com [8]
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